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Web department ad spec requirements  

Website  eNewsletter/eBlasts 
 

Leaderboards 
Size: 728x90 pixels 
Format: JPG, PNG, GIF*** or SWF** 
Filesize: Up to 100KB 
Max. Animation Frame Rate 24: fps 
Client embed tracking url accepted 
 

Full Banners 
Size: 468x60 pixels 
Format: JPG, PNG or GIF*** 
Filesize: Up to 100KB 
Max. Animation Frame Rate: 24 fps 
 

Wide Skyscrapers 
Size: 160x600 pixels 
Format: JPG, PNG, GIF*** or SWF** 
Filesize: Up to 100KB 
Max. Animation Frame Rate: 24 fps  
Client embed tracking url accepted 
 

Skyscrapers 
Size: 120x400 pixels 
Format: JPG, PNG or GIF*** 
Filesize: Up to 40KB 
Max. Animation Frame Rate: 24 fps  
 

Rectangle 
Size: 180x150 pixels 
Format: JPG, PNG, GIF*** or SWF** 
Filesize: Up to 100KB 
Max. Animation Frame Rate: 24 fps 
Client embed tracking url accepted 
 

Featured Smart Deal 
Call to Action: Up to 14 words 
Max Word Count: Up to 50 words 
Photos at least 280 pixels in width 
Please refer to Smart Deal v2.doc 

Featured Property Video or Profile 
One signature video* or signature photo 
Complete profile form 
Length: 3 minutes maximum 
 

Featured Destination Property 
Call to Action: Up to 14 words 
Max Word Count: Up to 50 words 
Photos at least 280 pixels in width 
 

Digital Magazine 
Size: 728x90, 600x400 and 160x600 available 
Format: JPG or GIF*** up to 100KB 

eBlasts (Regional or National) 
Please refer to Smart-E-Postcard Copy v2.doc 

Max. Animation Frame Rate: 24 fps 
 
* Consult video guidelines on page 2. 
** Consult SWF guidelines on page 3. Must meet minimum of Flash version 11. 
*** Loop limit of 2 frames. 
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GUIDELINES FOR SUBMITTED VIDEOS 

Three minutes max in length. 

Here is a list of some well-known formats that YouTube supports: 

• WebM files: Vp8 video codec and Vorbis Audio codecs 
•  .MPEG4, 3GPP and MOV files: Typically supporting h264, MPEG4 video 

codecs, and AAC audio codec 
•  .AVI: Many cameras output this format - typically the video codec is MJPEG and 

audio is PCM 
•  .MPEGPS: Typically supporting MPEG2 video codec and MP2 audio 
•  .WMV 
•  .FLV: Adobe-FLV1 video codec, MP3 audio 
•  Aspect Ratio: The aspect ratio of the original source video should always be 

maintained when it's uploaded: Uploaded videos should never include 
letterboxing or pillarboxing bars. 

•  The YouTube player automatically adds black bars so that videos are displayed 
correctly without cropping or stretching, whatever the size of the video or the 
player. For example, the player will add vertical bars (pillarboxing) automatically 
to 4:3 videos in the new 16:9 wide-screen player size. If the player is resized 
(when embedded on another website, for example) the same process takes 
place, so that 16:9 videos are letterboxed (horizontal bars added) when the 
player is sized to 4:3, for example. Similarly, anamorphic videos will be 
letterboxed automatically when shown in either 16:9- or 4:3-sized players. The 
player can only do this if the native aspect ratio of the video is maintained. 

•  If letterboxing is added to a video before it's uploaded (to create a 4:3 video from 
a 16:9 master, for example), the wide-screen player will add pillarbox bars too, 
resulting in black bars all around the video (windowboxing) and a bad viewing 
experience. 

•  Frame Rate: The video frame rate should be the same as the original when 
possible. Up-sampling from a 24-fps original can cause judder artifacts, for 
example. For film sources, a 24-fps or 25-fps progressive master yields the best 
results, while videos that have had a resampling transfer process applied, such 
as Telecine pull-down, often result in a lower-quality video. 

•  Videos may be up to 15GB in size 
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GUIDELINES FOR ANIMATED GIF 
We can accept animated GIF files for banner, tile, interstitial and skyscraper ads. The GIF 
may be no larger than 49kb in size, but will ideally be less than 40kb. Unlimited loops are 
allowed for animated GIFs. 
 
GUIDELINES FOR SWF (FLASH MOVIE) 
SWF format is available for website ads only. SWF files cannot be resized in-house, so you 
must submit the proper pixel size and file size when sending your file. 
SWF files cannot be used in any email campaign. 
We can only accept media from FLASH 4 or above, which can use variables to pass the click 
tracking string into Flash movies. As a result, instead of modifying the FLASH File itself, we 
will only change the variable in the Rich Media Field of our system, not in the SWF movie. 
For the most part, the movie is made just like any other movie. Any animation or 
ActionScript that you would normally use can be used with us. The only difference is the 
settings for click-through actions. 
Make sure the following parameters are set when the ad clicks over to a site: 
 

•  clickTag is used in the URL 
•  the URL box is set for an expression 
•  the target window is set appropriately ( “_blank” )  

 
The clickTag variable in the ActionScript of the SWF file should be coded exactly as below, 
by the creative developer: 
 

on (release) { 
getURL(_level0.clickTag, "_blank"); 
} 

 
The SWF filename should be all lowercase letters without any spaces (underscores are fine). 
In order to avoid the Windows download alert for users who do not have the correct Flash 
plugin, we ask that you provide a backup GIF or static JPG so a version of your ad will be 
displayed on all our readers’ screens.  
 
 
SENDING CREATIVES TO SMART MEETINGS 

Smart Meetings uses Dropbox to help with large file sizes. Please send your Dropbox file invite 
to creative@smartmeetings.com. Included in your shared Dropbox folder should be a document 
with the publication name, issue date, advertiser's name and contact person for the creative. 
Please contact our production department at 415.339.9355 if you have any questions.  

Don't have a Dropbox account? Sign up for a free account at https://www.dropbox.com/register. 

 

creative@smartmeetings.com
https://www.dropbox.com/register

